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Abstract. This research discusses how the activity of drinking becomes a space that differentiates between the
home and the workplace, serving as a means of release from hierarchical structures present in the working world.
The objective of this study is to understand the role of drinking activities in the lives of Japanese workers. This
qualitative research was conducted using the thematic analysis approach. The data for this study were derived
from two Japanese dramas titled "Platinum Town" (2012) and "Hanzawa Naoki” (2013), with a focus on scenes
depicting social drinking gatherings. Data collection involved identifying relevant drinking scenes, followed by
data cleansing and subsequent analysis. The concept of this "third space" serves as a medium for employees in
Japan to release status and hierarchy constraints within their work environment. Additionally, this third space
also functions as a means of maintaining harmonious relationships in Japanese society, supported by the cultural
factors of "Uchi" and "Honne."
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INTRODUCTION

Drinking is one of the accepted methods to initiate formal connections, with the ultimate
goal of fostering opportunities for more direct communication (Partanen, 2006: 189). The
culture of drinking in the modern era is deeply ingrained in Japanese society, particularly
among workers. Going out for drinks after work is a common practice among Japanese
employees, often undertaken to alleviate stress or simply engage in conversation with
colleagues. Moeran (2005) contends that drinking facilitates a 'wet' nighttime socializing that
counterbalances the 'dry' daytime interactions. In this manner, drinking is considered to create
an inner sphere (uchi) where individuals can express themselves more openly and freely,
juxtaposed against the outer sphere (soto) governed by various formal protocols (reigi) and
polite language (keigo). The concept of space within the act of drinking can also be referred to
as the Third Place. The Third Place is a communal space situated between the First Place
(home) and the Second Place (workplace). Among the eight effects of the Third Place, the

sought-after ones currently are "egalitarian" and "informal" (Molasky, 2014).
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Firstly, "egalitarianism," or the idea of equality, plays a pivotal role in the context of
communal drinking events. The effect pursued within this Third Place is the creation of a space
where workers can liberate themselves from hierarchical constraints within the company.
Secondly, the "informal" nature of this Third Place allows anyone to join at any time. This
aspect can be connected to the concept of (uchi) in Japanese work life. Uchi represents a realm
or domain intertwined with the speaker, maintaining an unbroken connection. In other words,
uchi constitutes a sphere, such as family, group, company, or any other entity where the speaker
becomes a part of it. In this context, Uchi becomes a significant factor in facilitating activities

within this Third Place.

LITERATURE REVIEW

In this study, the researcher employed a software tool named "Publish or Perish" to
search for and sift through various relevant scholarly works pertaining to the theme of the
thesis. The PRISMA (Preferred Reporting Items for Systematic Reviews and Meta-analysis)
framework was utilized to determine the appropriate literature for analysis. During the
exploration of prior research, the researcher employed the keywords "Nomikai" (fk 7 %),
"Honne" (A7), "Tatemae" (&£ #1), and "Uchi Soto." The search was limited to a maximum of
300 results per keyword. Subsequently, a selection process was executed, involving the sorting
and elimination of studies that lacked alignment with the research theme, studies inaccessible
for review, and studies presenting conflicting discussions. The selection process was further
refined by ranking the studies based on accessibility. This culminated in the identification of
four suitable research papers. The identified studies are as follows An article authored by Brent
McDonald and Kate Sylvester titled "Learning to get drunk: The importance of drinking in
Japanese university sports clubs.", A research work by Resya Cahya Nugraha with the title
"PERGESERAN BUDAYA NOMIKAI PADA SALARYMAN DI PERUSAHAAN
JEPANG.", a paper authored by Dr. Esther Hesline Palandi, M.Pd., entitled "KONSEP
HARMONY DALAM PERILAKU DAN TINDAK TUTUR BAHASA JEPANG." and a
journal article by Tetsuo Ishii, José Roberto Saravia Vargas, and Juan Carlos Saravia Vargas

titled "Breaking into Japanese Literature/Identity: Tatemae and Honne."
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RESEARCH METHOD(S)

This qualitative research was conducted using the Thematic Analysis Approach. The
data for this study comprised two Japanese dramas titled "Platinum Town" (2012) and
"Hanzawa Naoki" (2013). Data collection involved identifying scenes within these dramas that
depicted communal drinking activities. Following the process of data cleansing, the subsequent

phase involved conducting the analysis.

FINDINGS AND DISCUSSION
The analysis in this study was conducted by identifying character dialogues that

conveyed social interactions during communal drinking. Following the data cleansing process,
the subsequent step involved analyzing the identified data. Presented below are the results of
the analysis for each dataset from the dramas "Platinum Town" and "Hanzawa Naoki."
Platinum Town

Data 01

Yamazaki encounters Ushijima after work at an izakaya, where they order beer and engage

in conversation.

Figure O1. Drinking Scene, Episode 01, at 07:19

riﬁ

Ushijima : & J 7z ®”
" how's your day”’

Yamazaki: /iZ5/Z5 L TE D%, & o517

Not bad, how about you?
In the conversation, both Yamazaki and Ushijima employ informal language, a choice

stemming from their status as friends who fall within the concept of Uchi. This is evidenced

by their dialogue's utilization of terms such as &47, f&/2 , and 0 & 170 & I7.

The conversation continues as Ushijima discusses Yamazaki's future career prospects within
the company
Ushijima : & D F F 771712, 5R1C & F239h < 25 9

With continued dedication like this, you might be promoted to a director position.
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Yamazaki: F#E /X, Exr IR L 1D 0%
In truth, I'm not interested in that.

Ushijima : ¥ &.2&f] F 72t Th D ? 7k O 7' 2 x 2 F, 8L 170 L1,
BRITIREVE L THESLIEF+ ) T2ETCCETPEIELra0ES .

CALEBINIEAHDIERDL 5% B A

Do not say that you have not given up yet. The developmental project is for developing
countries. Come on. Your ambition is indeed great, but it's not worth giving up the career you
have built for years. Your dream is like a firework in the past.

In the conversation, Ushijima also expresses his thoughts to Yamazaki through the phrases

PO LGP LI FILRE N ESECHELG S F ¢ ) TEETTETEEE

ELeES S

Scene 02
On a different day, Yamazaki encounters Ushijima after work at an izakaya, where they

order beer and engage in conversation.

Figure 02. Drinking Scene, Episode 01, at 31.34
Ushijima : /NCS A ICHE S (7267072
Did Mr. Yahsiro reject your idea?
Yamazaki: Z 02 FH L via—L

That's not a funny
Ushijima: B/ /2 1F S TE S LB F V3l EMIZL TIEL S G VAZEL

You're competent. He doesn't want you to engage in futile tasks.

Yamazaki: T8 €4 > THDADIEICFIHE T3 7E177E5

This implies he's merely using me for his promotion.
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In the conversation, both Yamazaki and Ushijima utilize informal language, which is

attributed to their status as friends falling within the concept of Uchi. This is substantiated by

their speech acts, as observed in their use of expressions such as £ H L pa—JL L #72—

L, Zi 3 | and #F7. Additionally, in the conversation, Yamazaki also conveys his

thoughts to Ushijima in the sentence T €41 > TP DADIEICFIH I TEZEI77E5

which corroborates the interconnectedness of the uchi concept with the concept of honne.

Hanzawa Naoki

Scene 03

Tomari, Hanzawa, and Kendo went out for drinks together at an izakaya. Hanzawa, Tomari,

96

and Kendo are friends who joined the bank together but are in different divisions.

Figure 03. Drinking
Scene, Episode 01, at

- -‘Qréng itu?
g DirekturiOwada, tentu saja. 27.46

Tomari : =7 THE XA, KRDOEBE) T K> T 1 LERITITIT 0D FHE B P PREE

Tomari :

p b bAA EDEITITHDNDES G o> TDI EES 51TE7R
Now Asano-san was ready to return to the headquarters on the next rotation, and after a
year, he would definitely get a promotion to an executive post. Of course if he still had that
man's support behind him.
Kendo : HDA?
That person?
RFE > TATES KFIHFEFEEL, € DKFHEHE I X ANTI VN1 7 TR -
TS . THED ARG ZZF TREDHIZTEA L FHIDOLTE > THEE
L ZITREIR b R L2
Of course, Director Owada. Director Owada and Asano-san were connected by a large vessel.
But rumor has it that it was you who made the Osaka Nishi branch office reach this far, so

you're sure to get a position at the head office now.

Hanzawa : &9 727078

Idon't know
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Tonari : B TE IFREBEFLE—H EIZLOEZF L 27
Congratulations Hanzawa-kun. You're one step closer to your dreamHanzawa : RATE

<

whatever

In the conversation, Hanzawa, Tomari, and Kendo employ informal language.

Tomari employs expressions such as EEZ 7%, & & 75 517272, and F > TAZE
5, while Hanzawa responds using informal language in sentences like &2 722>/, and

% A 72 € #1. This illustrates that despite their differing divisions, they remain within the

scope of their Uchi, characterized by being friends and employees within the same
company. This enables them to converse casually using informal language.Tomari also

articulates his thoughts regarding Asano's support from superiors through phrases such as

bBbE3AZDEICNIDDANDESFEH Do TDE EESIITEA, and AF > TA

JEBAFIHEFEE L F DA E RS ANI K 5o 7 TE D5 T3, The

situation in which Tomari conveys his thoughts about Asano represents a Honne on
Tomari's part. This is possible due to the supportive Uchi framework stemming from
Hanzawa and Tomari's friendship. Furthermore, it is evident that during their drinking
session, they are attired in white shirts and do not wear their outer jackets. This differs from

their appearance at the office, where they dress more formally by wearing their jackets.

Scene 04
Asano and Higashida, who have been friends since middle school, meet at a restaurant and

share sake while discussing business and their objectives.

Figure 04. Drinking Scene, Episode 01, at 00.52
Asano : & 57542 N p T A DR FFE

Looks like your new business in Vietnam is going well.
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Higashida : #FZA1D 7522/ 3 475 173 V1270 S 12972 [ER 0 H R EEDFRiIZIZ TE Az 1T
L EIZET b 5 —HDITS OV, EHLRA L —HIZCE I ~AD?
SLOEE oL SP

There is certain to be an increase in demand for specialty steel. Although I can't do it openly
given the tax bureau and bankruptcy. I really intend to get even bigger. Why don't you join
me, Ta-chan? I can pay you more than what you're getting now.

Asano : BIZZHNTHOAGN 2 DT Y — p Z—IFHEA TEA TIA CDANEETH> TS

Db VIED YD FEAL
I'm still on the elite track at mega bank. I have no intention of leaving that line.Higashida :
ROKE DN BATELL DD FRED 5 FIZL
Then you should be careful. With that hanzawa.
In the conversation, Asano and Higashida employ informal language. This is attributed to their

shared background as middle school friends, falling under the concept of Uchi. This is evident

through the speech acts of Asano and Higashida, manifested in their word choices, such as /&
12,8220 8% %, ZUZS, B2, RES € J 7, and IHF< 5 /272 . Within the
conversation, Higashida also conveys his thoughts to Asano in the sentence & 5 51 & 2 /74

AL DFERE D20 5 I L. This demonstrates the interrelation of the uchi concept

with the concept of honne. In this situation, it signifies the interconnection of the Uchi and Soto
concepts with the concepts of Honne and Tatemae. As mentioned by Feldman and cited from
Trinidad (2014:8), the concepts of honne and tatemae are strongly connected to the concepts
of ura and omote, as well as the concepts of uchi and soto, which are three dominant social
concepts in Japanese society. Ura is akin to honne, representing the inner feelings and parts of
a person's character shown only to uchi or those within their social circle. On the other hand,
omote shares similarities with tatemae, signifying the exterior appearance presented to soto or

those outside their social circle.

98 [ . ICESST - VOLUME 2, NO. 2, JULY - DECEMBER 2023



e-ISSN: 2964-2671; p-ISSN: 2964-2701, Pages 92-99

CONCLUSION AND RECOMMENDATION

The results of the data analysis reveal that this third space holds significance as a
domain where Japanese workers can cast aside social hierarchies and engage in social
interactions within this space. This third space also serves as a means to maintain harmonious
relationships in the social interactions of Japanese workers, supported by the factors of Uchi
and Honne. These factors enable them to communicate freely and express their opinions

without concerns about the individual's status or hierarchy.

REFERENCES

Brent McDonald, Kate Sylvester, 2014, Learning to get drunk: The importance of drinking in
Japanese university sports clubs, International Review for the Sociology of Sport
(IRSS), Vol. 49(3/4) 331-345,
hitps://journals.sagepub.com/doi/pdf/10.1177/1012690213506584

Anisa Dyah Fitri D.P., 2017, Konsep Honne Dan Tatemae Yang Tercermin Dalam Lirik Lagu
Nogizaka46 Berjudul Mukuchina Lion Karya Yasushi Akimoto, Skripsi, Program
Studi Sastra Jepang ,Jurusan Bahasa Dan Sastra Fakultas [lmu Budaya, Universitas
Brawijaya, Malang

Boby Rizki Sutanto, Robihim, 2020, Peran Osake Dalam Kehidupan Sosial Masyarakat
Jepang, Jurnal Bahasa dan Budaya Jepang, Vol. 03,1 — 124,
http://repository.unsada.ac.id/5277/1/MAKNA%20DAN%20PENGGUNAAN%20
VERBA%20MAJEMUK%20%28FUKUGOO....pdf

Regita Choirunnisa, 2021, KONSUMSI Minuman Beralkohol Dalam Kacamata Kehidupan Orang
Jepang, Skripsi , Prodi Pendidikan Bahasa Jepang , Fakultas Bahasa Dan Seni,
Universitas Negeri Jakarta, Jakarta

Resya Cahya Nugraha, 2020, Pergeseran Budaya Nomikai Pada Salaryman Di Perusahaan
Jepang A RBEDY T UV —< BT 28MAE AL DER, Program Studi
Sastra Jepang, Sekilah Tinggi Bahasa Asing Jia, Bekasi

Febiyana, Anita. 2019. “Komunikasi Antar Budaya Dalam Masyarakat Multikultur (Studi
Kasus pada Karyawan Warga Negara Jepang dan Indonesia di PT. Tokyu Land

Indonesia)” in Lugas P-ISSN 2580-8338. E-ISSN 2621-1564 Vol. 3, No. 1, Juni 2019,
pp- 33 — 44, https://ojs.stiami.ac.id/index.php/lugas/article/view/414

¥ 77 2>3 A (Ogata Kasumi), 2016, #E D & — Vi & HARREM FEE DML, Waseda
University , Tokyo

Hanzawa Naoki, Director Katsuo Fukuzawa, Tokyo Broadcasting system (TBS), 2013
Platinum Town , Director Suzuki Kosuke, WOWOW, 2012

Tetsuo Ishii, José¢ Roberto Saravia Vargas, Juan Carlos Saravia Vargas,2011, Breaking into
Japanese Literature/Identity: Tatemae and Honne, No2, hal 81-95

A.B Setiawan,2010. PENDIDIKAN MORAL DALAM SISTEM KEKAISARAN JEPANG
MODERN: Jurnal Bahasa, Sastra, dan Budaya, Vol 6, No 2, Hal 133-151



